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Marketing Mix Rendering Customer's Satisfaction Obtained from Purchasing Goods at

Takientia Fresh-food Community Market, Banglamung District , Chonburi Province

n1:fiufr?"r0 fl:v

10.1

il:r'r ?'r tryfl0uu9l

y ,,4 la' ' i 4 v
n I 5 n u fl ? I 0 rY: e u rlj u d'l u fi u.l I 0.i fl 1 : flnu I n lil fi a n dfl :

avu44
1J:iuiu'rlJ:fi rTq: nlu?r1u0lc119r d0luu:snRrnu

1,!mrdn:l1 2559



sL'a
11110n1:RUn?10d:Y

Ieu

rdndn:

o'ttt:ult1]:nu'l
d,.i " d a
ljvtd'l[: tfl l:flflu1

A ,A
a:. aru : 2nannl

2559

:vtrun::lnr:

tA '.an::!n 1:/o 1015 ullll: flu 1

,.to'lu'l tJftl:fi andn :

//.u^^

(n:. Tuull: 'trIafll)

(a:. ofiivrd riourfir)

e*

tf,ovrlnr:nnrndfi r',acionrrrtf; .ryroltroldrilnn

lunl:nnfl u [![a0ncrodufll tunalaflnIu1unulfl t ulnu

fl trnflt tlia3:J.: n.J1410fia1:

B rs a o /
1l5t 'r 5,r Lifaouugl

- .iqr
r rtfl'l:t:nt:J 'ttolc gl dl1lnt:ionl:Ylx tU

(:olaran:rrr:ri qrind ar un:1

0,,t

)7

n:5ufl1t

ta:. ou^qnrfl dourfil



n

:fi v r j.: Irn^ o uiuoi (zs ss l fl t,0"'u r r l n r : n a r n fi fi ru n si o n r r r n' r lr o l o t o'r {ui i n n l u n r :
s ^ q 4 i ^ yo . i .

nfl du t0rd0 nryodun1 tufl a 1o dnTUxungrnuur9tu €,'lrn0u 1,: nsrl,: n,:filoiaqt
t) ,a

0 tnl: umu: nu'l n:.Iuu1t: txTant

nr:io-orio.r'rloir'ovn.:nr:narnfifirunoionrruu''ruolocJolfiuslnnlunr:n-erfiu1ora"on
j q rq - i . t tA a
ryodufrl tu9la'lod9rpJVuersrfruurn u 0lrn0u Nosq.: tifi?nlaI:" u1nq :sdlft[u0f,nu1 l)

o , aa .idanu El0irdu: tnn 2) 00uduudqu 3) nlrulNy{0 tt10.rryu: [RfiYuJrJ an0 n r:afl du tnro0n
{ - vo . i .
ryodufr1 tuna lndolusunvlnuur9ru 01rn0u1':asry.: 0.ll.t'lnlaq: 4) tutuutlluun lluYl iY{0 tt

e,As id i - r,o ^ ! .
1O{rdut tnnmuruan0nt:nndu t0tn 0n,r0 flun I tun619rdol!Yunv[fluun0 0]rn0ut{av

s I as q a I
{i n{r'r9Yau: nr un9ruanu sx0rryus tnn 5) n?ludrJlrurrvlr?r{fr?]uu{u0 lfllj0r
y Ar. i- ! - yq 

^ ! .
ryu: tnnll!t{ an 0nT:gtfldu tnra0nryodunl tun aln doTlJYuflglnuur9lu 0 tlfl0u N ngq i 0.11t'to

vaq3 nlriho-uaullduu :snourllu n11rrgrfiu'rriuorill:uas!ra:g1uorr1r: ua;flrun'l:
- i a , , iqyar

:u:0':lJtsr:$lu0]fi't:ua0nnul0.lt4utullunlnt$Trtr.t.:01lJuluduftlnqun'lotJt.llttYtlju
.i a.iqr& d e1_l:sY1YUtUOlrn0Ulidv{inifitoxa!:truxu400nulnlo.l!olltYtunt:rn:'ru:1ulJ0u0

^-jo ro t s lre ', .i ,tnttn Ulldouo lu d0n tY tunl:'t[ft51tltlJ:vn0un?odontllu::0lr ( tnttn f]ln11!o fll
,ti'tr
Souns nrrn60 druriu.rrrulrsr:$ru) [16vdn6[8roquru ( rtest F-test fi;on]:irnt rvlifl:ru

rrrl:rl::uvn'r16u1 ,.r u 'r n fiu n r: r o d o n'rlurrnnsir.r:ruridroiitolrryr',lrr{ -s"h"ff"'

- J q q t d rv 
^^i"s ' -dulJ:g dlrr dll dlJyrurlonrvtu: du) :snuuud'lnqm1.: fl0nT tYlm tnu 0.05

C ^ ya
flan1:f,nu1uu'11 n11 1{iv{o tn10'lryu: tnnn0nltflnflu tn[a0ncr0duft1tua6l9ldf]

^l.j,codrAynvrn0ur9ru 0]rR0uriasry.:0.111'tay0I:unlrDau0q tu:;nur?run'ru!lnrEnlnnru tud'ru
,r - yA v e ,A a

tro{11fl 0udultduu 1{1111 fitun t:: ll: rnfl'lnIo11.t1: ttnJ! ta5 {luotl.t t5 ttnra tu'u lun l:: u5 0.t

uiar$iuo1fir: aofl,i'uro.:fi'ru{run1n;ndrfl.rlirnrjru?udrfirirrn6uo{1u:voirurn
A a q ' eas rc,.l , a
fran runnr: nuroiurir dr5 Innfifi a0 run'l?{dlJl d oru o rin : ru'trirnd uriorn-ouun nsir':riu!

a C - yo . i .
fr'lrul{,ry{0 tn tun't:rnonryodun't tuna 1n dnnvrfi uurgtu 0ttnoul{ngq.: nt ?qTnq:ttnnntr

y^< !d a J - yo
nl-l ? ur.rlJ: t ar}lll{fl dv:vflunt:f,nutunnnl.:nu!fr?tt tl,l0 t0 tun]:taonryodufil llJ

rrnrofloes16uur6u tirnolr.:avr1.: f':rintnqS'hiunnsirrniufi:s niuu-u drn"'tyvrr.:466 o.os ruo

I ^ e"
n 1:f,n! rfnludullur 1ru11 n1tul{.lu0ln10.lryu: tnnnon't:nndu t0ra0ns0flunt tunnlfi

dnfls16uurAu drrnorrlavq': ,i'.lrr'ovarfi finT rrudlr{udrfi':urn1u:c oirilru nar'r (r=.szt)rir

UflNflUO



I

-ct- 9- .y 2) a 9; v s 44
u n 0 uduudq u o 1un1::u5 rnu1nuoll{1: as!1n:n 1uollt 1: uo u rifl.l'l!drJ1ruf li,!u2nnu
,A u t -.i "1lrunl:rut0{u1a:$1u01r4'l:Ua0nnul0l14ult il nlntsfr rtfltdlfi 1udufil (r=.440)ugilu

.1f,:un nr :ynuuudlnotYl t{flon 0.05



fl

Abstract

The objectives of this research were to study l) personal factors of consumers shopping

goods at Takientia fresh-food community market who were target population under study 2)

supporting factors influencing their purchasing decision 3) thet satisfaction 4) and compare their

satisfaction based upon their personal factors 5) the relationship between their satisfaction and

supporting factors (klowledge about the producs and food standard, label certifiing safe product

issued by the responsible govemment agency shown on the stand). Samples included 400

consumers in Banglamung District, Chonburi Province. Questionnaire was used as a tool to collect

the data. Statistics used in this study included both descriptive Statistics (frequency, percentage,

mean, standard deviation) and inferential statistics (t*est, F-test or one-way ANOVA together with

multiple comparison test using Scheffe', Pearson correlation). Level of Significance used was 0.05.

Outcome ofthe study revealed that the scores on satisfaction related to their decision to shop at

the market were highest in every aspect. Study of supporting factors indicated that the scores on

knowledge of the product and food standard, label certifying product safety at the stand were

highest. Consumers with different marital status, age, occupation, average monthly income did

differ in their satisfaction while consumers with different sexes, education did not differ in their

satisfaction. The research also indicated that consumers'satisfaction was positively correlated to

knowledge ofthe product and food standard (r=.521) although the relationship was moderate while

consumers' satisfaction was positively correlated to the label certifying food safety shown at the

stand (r:.440), although the relationship was poor.


